The funeral industry has grown rapidly over the years. It is very evident that in the Philippines, many funeral parlors are sprouting all over the country as well funeral insurance policy companies. The funeral industry has taken more major roles in the burial rituals, funeral arrangements, body disposition procedures, last rites, and after care services to attend to the special needs. One of the richest customs in celebrating a funeral event was the Chinese society. Chinese was well known for their custom of following a lot of superstitions. Filipinos also believed in superstitions like the Chinese, but their way of celebrating the funeral rites was different. These customs make managing a funeral event difficult. That is why seeking professional guidance and support is a good idea. The study looks into the comparative study of the availment of the funeral planning management service among Chinese and Filipino to observe the difference and similarities on the level of awareness, interest, the desire and actions of the two different cultures regarding the funeral planning management service. The researcher's purpose was to make a basis for developing an event strategy that would facilitate the acceptability of the funeral planning management service in the Philippines.
Introduction
Over the years, the funeral industry has grown rapidly and has become a necessity for individuals to prepare and accept the fact that it is inevitable. Usually, people do not want to talk about it or think about it. It is usually addressed as a preneed industry because of the fact that it is something that no individual can foresee his or her time in this world. The funeral industry has taken more major roles in the burial rituals, funeral arrangements, body disposition procedures, last rites, and after care services to attend to the special needs not only of the dead but also of the bereaved families.
A funeral event was the last chance of rejoicing the life of a person who has died. It was the way of showing respect, gratitude and love to someone who passed away. Besides the celebration of life and death, a funeral event also serves as a Journal of Business on Hospitality and Tourism means of bidding of the families' farewell. Celebrating funeral events varies from the funerary customs imposed by the different cultures, practices, religions, beliefs and tradition. Funeral service is one of the most important elements of a person's final arrangement. Preplanning a funeral eases the pain and burden and offers financial security for you and your loved ones and allows you to personalize your services.
Making funeral plans right after the death of an individual can be quite difficult because there is a little time to plan for the funeral and the family and friends of the deceased is at an uncontrollable emotional state. Another thing to consider is the financial concern. The payment for funeral service is due at the funeral, which means there will be little time for the family to cover the payment. This is considered a problem for most families because funeral service can be quite expensive in the Philippines. The price of the services and goods provided by the funeral homes are also affected by the economy's current status because the prices of these goods and services tend to vary and might increase overtime. Availing a prepaid funeral service gives us the benefit of accumulating the service while we still can afford it.
The study decides to have a comparative study of the availment of the funeral planning management service among Chinese and Filipino to observe the difference and similarities on the level of awareness, interest, the desire and actions of the two different cultures regarding the funeral planning management service. It also aims to determine the purchase intention of the two cultures. Through these efforts, the study intended to make a basis for developing an event strategy that would facilitate the acceptability of the funeral planning management service in the Philippines.
The AIDA model was used as a theoretical framework of this study. According to Rawal (2013) , the AIDA model was basically derived from the acronym AIDA, which stands for attention, interest, desire and action. These four were considered as the common list of events that the consumer experienced when engaged with advertising. This was also considered as the steps in persuading the consumers to take action and buy the products. This model shows the effectiveness of advertising and marketing strategy since this model introduced the basic objectives that the advertising and marketing wished to meet. Another framework was used in the study which is the Event-E-reference model framework for event management was a model framework that divides the series of event management into five domains: "Event Strategy", "Event Planning", "Event Realization", "Event Controlling" and "Project Management." Each domain is assigned special function. These functions are characterized by chronological and logical dependencies (Thomas, Hermes, & Loos, 2008) . This m o d e l c a n b e u s e d t o s u p p o r t t h e e x e c u t i o n o f a n e v e n t . I t m a k e s a recommendation of procedure for projects where events are planned and carried out. Although this model suggests a specific plan of procedure to practice, it still needs to adapt to the respective characteristics of different projects. The first domain in this Event-E-reference model framework for event management was the "event strategy". A strategy refers to the plan of action or policy designed to Journal of Business on Hospitality and Tourism achieve a major or overall aim. This event strategy serves as the basic foundation for further planning.
The study aims to compare the availment of funeral planning management service among Chinese and Filipino in preparation of a service development package for a funeral event business. It seeks to answer the level of awareness on pre-paying, pre-planning, funeral rule, types of funeral, funeral cost, and payment for the funeral. The difference of the assessment between Chinese and Filipino were checked. Moreover, the problems were also looked upon.
This study will benefit the funeral stakeholders, which are the funeral planners, funeral chapels, funeral parlors, and funeral directors since this study aims to tackle the issue on availment of the funeral planning management services in the present condition. This study will give the funeral stakeholders a hint on how their services were currently recognized by their target market. This study also shows the decision making of both Chinese and Filipino markets toward the funeral planning management service that will help the funeral stakeholders in considering an innovation in their marketing strategy to improve the purchase intention rate of the Chinese and Filipino market. This study will also develop an event strategy about the availment of the funeral planning management service that can be adapted by the funeral stakeholders for their services, This study will benefit the market of the funeral industry since the study will present the innovation in the funeral planning management service. This study will help the bereaved families to deal with a loss of a loved one. It will avoid the consumer's absurdity during the emotional stress in planning a funeral and also the market will be knowledgeable of the practices and regulations surrounding the funeral industry. This study can provide information that the future researchers can have as their reference for their study. The output of the study would greatly improve the outcome of related studies.
Literature Review
There was a complete satisfaction with the decision to pre-arrange funeral ceremonies as a revelation of Homesteaders policy owner. The NFDA (National Funeral Directors Association) study finds that some people who responded had their funeral event planned for them, and others stated that they are not interested or they do not want to think about having their funeral planned (Lambert, 2013) . The study conducted by the Homesteaders' local market consistently showed that most consumers usually cannot name more than two funeral home names in their area and majority of them turns to the firm recommended by their friends or family. Funeral homes' lack of communication makes the consumers missed the opportunity to receive services that they would be highly satisfied. A more active pre-need marketing program provides education that transcends the mere existence of pre-need.
In the 2013 article by Lambert, he explained the awareness of cremation of the funeral homes. Nowadays, cremation becomes popular and it comes out to become like a funeral. According to the NFDA, there is only few of the Journal of Business on Hospitality and Tourism consumers have their cremation without rituals while showing a preference for memorial ceremonies, even when cremation is desired. More than half of the people who responded that they are not aware that there are lots of options if they choose cremation as the method of disposition when planning a funeral. That is why NFDA grab the opportunity for pre-need as a way to educate and to inform the consumers.
As a response to the findings of the NFDAs and Homesteaders, Internet was used to easily give information to the target market about funeral event management. The data from the Internet can affect the consumer's frame of reference in making their decision regardless of the accuracy of it. Using the Internet, specifically the social media and reviews in some websites, it can help the potential consumer by providing information and sharing the experiences of the other consumers with the businesses to the people who do not have a personal experience and lack of understanding from families and friends. Thus, it is important to remember that market research is needed in gaining knowledge that are crucial to creating and communicating value to people in your service area.
The financial side of the funeral services is needed to know by the public. Awareness is an element of consumer protection law because it will somehow help the consumer understand any purchase fully. Family members or friends can support this way of thinking for those in emotional distress and help secure that the funeral arrangements are low-priced.
People often ignored getting a life plan or memorial plan. A memorial plan is a product that allows the plan holder to prepay funeral services at a low cost. It gives tremendous benefits and offers big cost savings. Assigning and transferring the plan to another person in case of need was a useful feature of this life plan. Assignment of plan is passing to a deceased person's benefit while transfer of plan ifs from the plan holder to another living person but this can lessen the benefits. Another benefit of the plan is when the plan holder dies without completing the payment, the full service benefit will be given. Funeral cost was arising and availing a memorial plan now can save you from the future raise of its cost. These plans can be paid fully, annually, semi-annually, quarterly, or on a monthly basis (Biolena, 2014) .
Literatures presented were all relevant to the study of the availment of funeral planning management services among Chinese and Filipino. It tackled the funeral industry like characteristics of the funeral industry itself, the cost of the service rendered by the funeral homes, the innovations on the industries product and services, and the current state of the funeral industry. The present study focuses on the innovated service of the funeral providers unlike the focuses of the listed studies and literature, which are the general service of the funeral providers, the awareness in these services, and the funeral practices of the Filipino and Chinese society. Journal of Business on Hospitality and Tourism
Methodology
The descriptive method was used since the researchers aim to describe the natural behavior and characteristics towards the funeral planning management service of the two groups of respondents being studied. The descriptive method allowed the researchers to observe the present condition of the two groups of respondents in their natural environment by the acquisition of information from the respondents through questionnaires and analyzing it to formulate a conclusive statement relevant to the characteristics of the population.
The respondents of this study were 50 Filipino and 50 Chinese in Manila city. Every respondent must be middle aged up to senior citizens because the researchers believe that this age range possessed a mature perspective to discuss and decide about sensitive matters like death. Their maturity convinced the researchers that were qualified to evaluate and describe the present condition on the availment of the funeral planning management service. Table 1 presents the summary of the level of awareness of the respondents in terms of the funeral conditions. It revealed that the respondents were aware generally of the criteria presented. This looks very impressive due to the fact that they recognize the needs and the possibility of the existence of funeral management planning services. The Chinese respondents rated the funeral rule and funeral cost as extremely aware of the conditions. On the other hand, Filipinos rated funeral rule as aware while the rest of the criteria were all extremely aware. Overall, the Chinese respondents rated the conditions as aware while the Filipinos rated with extremely aware. Combining their rates, it was manifested with extremely aware. Tabl e 2 pres en t s th e s umma ry of the c om pari s on of th e as se s s men t of th e respondents. The underlying hypothesis being answered was the presence of significant differences between the responses of the Filipinos and Chinese. Generally, there was a significant difference between their responses after using the statistics of T-Value in comparing the two with 2.311, which is significant. Therefore, the null hypothesis was rejected. Only the criteria of pre-planning and funeral cost manifested that there were no significant differences between the two sets of respondents. Table 3 presents the problems that the respondents encountered. Both Chinese and Filipino respondents mentioned the scam as their most worried concern. Perhaps, this is because of the preneed companies history in the Philippines. Chinese respondents were too much worried about the stability and veracity of the insurance companies. Filipinos were worried about the quality of the services to be offered as they were looking for value for money concern.
Results and Discussions
Based on the findings of the study, the Filipino and Chinese respondents have an extreme level of awareness on funeral planning management service as to prepaying, pre-planning, funeral rule, types of funeral, funeral cost, and paying for the funeral. Respondents proved that there was significant difference with their level of awareness on the prepaying, funeral rules, types of funeral and paying for the funeral, yet there was no a significant difference with the funeral cost and pre planning in funeral planning management services. Consumers nowadays consider the advantages and disadvantages of availing these kinds of services for the value of their money. Based on the findings and conclusions presented, the following recommendations are suggested to the funeral providers that they may include funeral planning management services as part of their service offers.
